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Abstract

At present, the number of high-rise residential buildings and condominiums has increased significantly
in the Bangkok area. With the advent of a strongly competitive condominium market, real estate companies
should seriously take the “value added” concept into consideration in order to gain higher profitability in this
highly competitive market. The purpose of this paper is to investigate value added approaches in seven upper-
mid-range to high-end condominiums in the Sukhumvit area, using data collection via 203 questionnaires of
potential buyers, and interviews of developers of ten projects. This study presents the findings concerning value
added approaches divided into two categories: 1) value added items in the room unit and 2) value added items
in common areas. In conclusion, room configurations, architectural design, and interior design are the same top
three value added items in room unit proposed by both real estate developers and potential buyers. On the
other hand, there is a discrepancy between real estate developers and potential buyers on value added items
in common areas. Real estate developers’ top two value added items are extra exercise space and a special
activities area, while potential buyers’ top two are extra parking spaces and a special activities area. Conse-

quently, the target segment should also be taken into consideration when developing in condominiums.
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Abstract

The tourism industry has ranked as one of the top providers for Thailand’s national revenue. This
study reveals that travelers with specific tastes and needs have an inclination to search for boutique hotels with
privacy and are willing to pay more for exotic experiences and quality services. Consequently, a number of
boutique hotels have increasingly prevailed. From the theoretical framework of Michael J. Gross, Chris Brien
and Graham Brown (2006), this study has discovered six factors affecting the travelers’ choice of boutique
hotels:

1. Brand Advertising and popularity building can influence customers to pay more, starting from a
basic package of 2,500 — 5,000 baht per night and increasing to a higher package of 5,000 — 10,000 baht per
night on special occasions.

2. The amenities in the rooms that customers require most are rain showers, hi-speed internet, private
swimming pool and bubble-foam bathtub.

3. Generally, customers prefer indoor bathrooms; however, younger target groups, designers and art
lovers tend to prefer the outdoor bathroom.

4. Most customers prefer to dine outdoors, near the beach or near a cliff, compared to near the garden
or a performance stage.

5. Scenery and ambience counts most. The most popular resort location is near the beach.

6. Customer’s lasting impressions are of the design of guest rooms, compared to other common areas
such as lobby, restaurant, central swimming pool or garden landscape.

All in all, the essence of architectural design and management of boutique hotels lies in attention to
small details which strike customers’ heart although these particular details are of little significance to the

entrepreneur.
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Abstract

Housing, one of four human needs, is always in demand at all times, as we can witness by the
residential tower estates that are rising in the city. These competitive residential projects are affected directly by
construction cost. Owners and builders must find better ways to manage projects for construction costs to
remain affordable in markets and for buyers. This research emphasized solving problems for residential towers,
by using case studies of buildings under construction to easily recognize and clearly understand real problems.
The research then focused on the use of light-weight concrete block, a common material of all residential tower
construction. Wall construction occupies a significant portion of total construction cost. Better material management
can seek reduction in total construction cost, which has become the ultimate goal. The research starts with
studying weak points of light-weight block to find common variables, then combining it with structured interviews,
the collected data was analyzed to provide the findings. These findings are in two parts: the limitations of using
light-weight block and the problems in the light-weight block masonry process.

The findings in part one are shown as factors that should be avoided for light-weight block masonry.
They are 1) using as load bearing wall, 2) using as toilet partitions, and 3) hanging or piercing wall. The results
from part two are defined as problems in light-weight block masonry process. The problems mostly occur in the
preparation of materials, preparation of the site, and finishing phases. Guidelines have been created to solve
problems of light-weight block masonry. They are: 1) ordering materials one month prior to due date with 5%
extra materials, 2) separating orders to many sub-orders, 3) preparing appropriate machines for lifting material
in high-rise delivery, 4) piling materials not more than 300 kg./sq.m. with a distance of one metre from each
other, 5) using standard tools, 6) clearly defining reference lines on site, 7) distance between columns of less
than 3 m. and offsetting dowel bars every 40 cm., 8) using anti moisture agents, 9) placing horizontal beams
less than 2.50 m., gap under floor 2.5-3.0 cm., 10) if a double plastered wall is used, plastering one side and
letting it dry before attaching insulation, 11) aligning planes, corners and edges before final plastering, 12)
installing wire mesh on all surfaces, 13) spraying water and waiting for half dry before plastering, 14) after
plastering, using sponges to absorb extra water. If fully complied with, these guidelines are shown to reduce the
time of light-weight masonry construction up to 43.9% and improve the quality up to 31.7%. The outcomes from
managing these problems effectively demonstrate that they can reduce construction cost in residential tower

projects, improve quality and shorten total construction time.
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Abstract

In the past, markets have been one of the most important centers of the community. Currently, there is
a threat to the local market: modern retail and the street food trolley. This research will help local markets to find
ways to develop both physical design and management of the markets. The research consists of two parts: 1)
a study of the behavior of users today, to identify factors about the space that affect the selection of shops or
markets, 2) an observation model of physical design and management of successful markets and modern retail
and collect data to create guidelines for management of the market space. Information can be used as

management standards for local markets to meet the demand of people with modern life styles.
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Abstract

As the condominium market becomes more competitive, the understanding of customer’s buying decisions
is critical to investors, designers, marketers, and consumers in order to achieve business goals and to satisfy
customers’ needs. Condominium quality and value-for-money play a vital role in customers’ buying decisions.
Thus, this study aims to investigate the relationship between physical quality attributes of condominiums in
Bangkok and customers’ buying decisions through literature reviews and a questionnaire survey of 272 potential
buyers. The result reveals that customers are likely to be more concerned with security of the location, the
environment and the physical attributes of the building such as crime rate in that particular location, pollution
level of the environment, safety design, and the security system of condominium building. The importance of
convenience issues and durability issues rank lower than that of safety. Convenience issues are described as
easy accessibility and spatial function. Durability issues are described as material durability and frequency of
maintenance of public areas. Moreover, the attractiveness aspect of the building also psychologically effects

customer’s perception and decision-making to a certain extent.
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Abstract

Reading is essential in expanding knowledge in an informational and learning society. According to
the National Statistical Office, Thai people read two books per year, which is lower than in other countries. For
example, a Singaporean reads 40-50 books per year and 60 books per year for a Vietnamese. Thus, the
Publishers and Booksellers Association of Thailand has pushed reading to be the new Bangkok Metropolitan
Authority policy and become part of the national agenda. The Bangkok reading policy is aimed at promoting
Bangkok as a city of learning and reading. So, the Bangkok Book Center is a place to promote reading,
providing many books, and learning activity spaces, as well as supporting publishers and writers to present
their books. This research, “Feasibility Study of A Bangkok Book Center,” aims to provide a preliminary study to
determine a Bangkok Book Center project’s viability. The study includes economic analysis, market study, and
management of the Bangkok Book Center. This research has been conducted through: 1) Literature reviews on
bookstore design criteria and project feasibility studies; 2) Ten case studies of large scale bookstores in
Bangkok and overseas; 3) Interviews of ten investors and questionnaire surveys among 425 customers. The
results lead to a primary feasibility study of the Bangkok Book Center. The project should be set up and
operated through a Public and Private Partnership (PPP). The project should have an approximate total area of

14,879.15 square meters.
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Abstract

Technological development has effected customer’s behavior. The movie theatre is one place that has
developed and adjusted for the customer. Presently, some movie theatres are gradually being closed because
of changing technology and customer behavior; however, those movie theatres have the potential to be developed
to house other functions. The purpose of this study is to investigate the feasibility of adaptive reuse of stand-
alone movie theatres that will appropriately fit the demand of prospective users. Initially, the development of
theatres categories and land use potential has been investigated; Additionally, market demand and customers’
needs are also taking into consideration. One example of the most potential theatres has been selected as a
case study. Based on a survey and customer needs analysis, mixed-use commercial is the proposed solution

for adaptive reuse of stand-alone movie theatres.
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Abstract

It is important to encourage people to use public transport instead of using a private car in order to
save energy and reduce air pollution. This is stated in the 10" National Economic and Social Development
Plan (2007 - 2011), chapter 5. This calls for the need to renovate the physical environment of a bus station to
well support the use of the travelers.

There are three key elements of the bus station: 1) the office building or area, 2) the platform, and 3)
the commercial building or area surrounding the bus station. Concerning the case study of Nakhonpathom Bus
Station, it is clear that the station is underused. Currently, the main use is for parking the coaches and the local
buses, not for conveying passengers. Instead, most passengers use off-street areas located by the nearby
market as the transportation hub for coaches and local buses. Part of the reason for the bus station being
underused may include poor accessibility, different social characteristic of passengers’, conflict of the passengers’
need and the bus station design, and inappropriate use for car and van rental. The research methodology
includes reviewing relevant literature, field survey of the bus station’s physical environment, and interviews of

passengers, bus station officers and shop owners.
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Abstract

This paper aims to study the possibility of a walking street development on the BTS skywalk around
the National Stadium Station, to support the activity area needs of passersby. The study collected primary data
from eighty responses, using survey and interview techniques, to study the activity needs of pedestrians on the
BTS Skywalk. To examine the spatial potential of the BTS Skywalk, the study used observation, survey, Snapshot
technique, and the Gate Count Tool, to calculate the Level of Service on the BTS Skywalk, then analyzed the
results by using Content Analysis conception. The results reveal that there are activity needs on the BTS
skywalk and that the skywalk has the spatial potential to support them. Finally, this study presents a walking
street development guideline on the BTS Skywalk to the concerning stakeholders for amendment and/or

improvement of the regulations of the BTS Skywalk development.
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Abstract

Presently, Mass Rapid Transit (MRT) is a popular transportation mode for Bangkok citizens. With the
high traffic potential of passengers, Mass Rapid Transit Authority has officially opened underground retail
services in four major stations: 1) Sukhumvit, 2) Phaholyothin, 3) Chatuchack, and 4) Kampangphet. Ironically,
according to a physical survey and shop tenant interviews, the result has shown those four underground retail
spaces are lacking attractiveness and therefore, have failed to make a profit. Physical analysis, customer
behavior observation and study of underground retail attractiveness, were conducted. The results showed that
the most important factors to improve underground retail space in MRT station are location and tenant mix.
Furthermore, retail atmosphere and customer’s convenience are also taken into consideration to propose

further improvement steps.
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Abstract

A large budget has been given to eco-tourism from the economic development plan promoted by the
Thai government. However, many local eco-tour business developments in Thailand are lacking feasibility
study and opportunity analysis. Because of inappropriate development, local environment has been depleted.
Therefore, guidelines and identification of eco-accommodations are proposed to prevent depreciation and
benefit the tour business. After studying the potential of eco-tourism and its accommodations, the factors affecting
eco-accommodation are: physical aspects, tourist activities, related local communities, frequency of
accommodation usage and quantity of tourists. These factors indicate the feasibility of eco-tour businesses

through analyzsis and comparison to case studies.
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Abstract

There are many risk factors for developing Office Building projects, therefore understanding the needs
of tenants is a key factor to a project’s success. Although pre-research discovered that location and price are
the most considerable factors for tenants, there are still many significant factors that effect to tenants’ decision to
lease a space. There is still no research that seriously analyzes and arranges these significant factors. The
purpose of this research is to investigate factors that create tenant satisfaction. The research was conducted
through literature reviews, interviews and questionnaires. The result reveals that tenants give precedence to
security in buildings, reasonable fees and acceptable lease agreements and lastly, office amenities. The research

concludes that these are the key factors of success that office developers should consider and focus on.
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A Development Guideline for Physical Environment in the Support
Business Sector to Protect Against Office Syndrome
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Abstract

Business competition among large private organizations has become increasingly fierce. As a result,
large private organizations create a new strategies, policies and technology in order to develop their internal
managment. For example, such an organization might change worker’s attitudes through the concept of work
itself, such as increasing work space and making it more comfortable as a suitable physical environment, one
of the factors that affects workers’ physical health.More than 10% of office workers in the support sector are
likely to suffer from an office syndrome caused by an unsuitable physical work environment, especially those
who work in the same place for a long time. This research used a mix of quantitative and qualitative methods.
Quantitatively, a survey of the workplace physical environment was taken. Qualitatively, interviews were conducted
with support staff and chief executives.

The results show that a workplace’s physical elements and space planning which are suitable for work

activities and meet workers’ demands can help workers avoid office syndrome.
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